
1. Insert card in reader with the magnetic 
stripe down on right side. 

2. Remove card when screen displays “Please 
Remove Card”.  Current account balance will 
be displayed.  

3. If you wish to add money to the card, insert 
a $1, $5, $10, or $20. 

4. End Transaction by pressing D on keypad.  
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Main Heading 

Secondary Heading 
The purpose of a catalog is to 
sell products or services to a 
targeted audience, or to adver-
tise upcoming classes or events. 
Catalogs can be a great way to 
market your products or ser-
vices, and also build your organi-
zation’s identity. 

Secondary Heading 
First, determine the audience of the catalog. This could be anyone who 
might benefit from the products or services it contains. Next, establish 
how much time and money you can spend on your catalog. These factors 
will help determine the length of the catalog and how frequently you pub-
lish it. It’s recommended that you publish your catalog at least quarterly 
so that it’s considered a consistent source of information. Your customers 
or employees will look forward to its arrival. 

Also consider how you want to print your catalog. You can print it on a 
desktop printer, at a copy shop, or at a commercial printing service. In 
addition to your budget, the complexity of the publication—including 
whether you print it as a black and white or a color publication—will help 
determine the best method for printing your publication. 

Before you print your catalog, consider how you will bind your pages. The 
number of pages, how the reader will use it, and whether you mail it will 
help you determine the type of binding. For example, if you have only a 
few pages and your catalog is meant to be held, you might consider folding 
the pages and stapling the spine. Larger catalogs that are meant to be 
folded flat work best with a plastic binding with punched holes, while larg-
er publications meant to be held like a book are best served by gluing the 
pages, or “perfect binding.” 
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Name of product or service 
Describe the product, service, or event here. Include a brief 
description and any features. 

A t t e n t i o n  G ra b b e r  
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Order #: 000000 
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